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Mondeléz International commits USS 2 million to support
Covid-19 Relief Efforts in India

INDIA — May 4, 2021 — Mondeléz International announced a contribution of USS 2 million as
part of the company’s Covid-19 relief efforts. This will aid in the purchase of medical supplies and
other critical equipment to the frontline in the fight against the pandemic.

Commenting on the efforts, Deepak lyer, Managing Director, Mondelez India Foods Private
Limited, said, “In the last one year, we have seen our country coming together to fight this
unprecedented challenge. We are deeply concerned about the latest wave of Covid sweeping across
the country and want to lend our support in this fight. We hope our contribution will support with
the access to medical supplies and infrastructure that is much needed to save lives.”

In addition, the company will continue its efforts to distribute its products to impacted

communities across India during this difficult time.

About Mondeléz International

Mondeléz International, Inc. (Nasdaq: MDLZ) empowers people to snack right in over 150
countries around the world. With 2020 net revenues of approximately $27 billion, MDLZ is leading
the future of snacking with iconic global and local brands such as OREOQ, belVita and LU biscuits;
Cadbury Dairy Milk, Milka and Toblerone chocolate; Sour Patch Kids candy and Trident gum.
Mondeléz International is a proud member of the Standard and Poor’s 500, Nasdaq 100 and Dow

Jones Sustainability Index. Visit www.mondelezinternational.com or follow the company on Twitter

at www.twitter.com/MDLZ.
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